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Introduction 


Bell System directory covers are seen by millions of 
people each day. They identify each System company 
in each city, town and area where the company 
operates. They enter every home and office we serve, 
and occupy an important place in each. With our new 
corporate graphics on directory covers, this broad and 
meaningful exposure adds a strong visual link to the 
total Bell System corporate identification program. 


Therefore, while it is important that each directory 
cover reflect its local area identifying itself with the 
community it serves, it is equally important for all 
covers to reflect the corporate unity of the Bell System. 
This manual provides guidelines for using the new 
corporate graphics to accomplish both of these goals. 


Our new visual signals have been translated into a 
cover design that is flexible enough to adapt to all 
sizes, shapes and types of directories: large and small, 
white or Yellow Pages and combinations of both, with 
one community name or several. 


The design system presented here makes use of the 
Bell Blue and yellow-ochre stripes. These stripes are a 
new visual signal in our corporate identification system. 
With the new bell symbol and logotypes they further 
relate the Bell System with our contemporary environ- 
ment. The use of our stripes on telephone directory 
covers is an important aid in establishing their recog- 
nition. Wherever they appear they will signal the 
presence of the Bell System. 


Because of the need to visually obsolesce old direc- 
tories with each new edition, it is not desirable to 
continue the use of stripes from one edition to another. 
Nevertheless, each operating company should publish 
a “striped” edition early on in the corporate identifica- 
tion program. 


July 1970 


White Pages 


The general design concept is to maintain a 
clean, white space for the top two-fifths of the 
cover. This provides good staging for the area 
title as well as the company trademark. The 
white space also sets off the stripes, so there 
is no color confusion with the illustrative 
material that occupies the bottom three-fifths 
of the cover. To maintain a unity of design, 

the spine and back cover should be an exten- 
sion of the front cover. 


The principles that apply to each design area 
of a directory cover are demonstrated on 
representative covers shown here. While the 
proportions of individual directories may vary, 
these principles are applicable to all. Varia- 
tions which are permissible are shown on 
pages 4 and 5. 


Back cover 


The white space and stripes are carried across 
the back cover from the spine. The color area 
shown is also an extension of the color on the 
spine. It is preferred that this area not be 

used for company advertising, and under no 
circumstances for paid advertising. 


Color code area 


The color appearing on the bottom three-fifths 
of the spine can serve as a color code— 
differentiating separate directories within a 
major metropolitan area. Colors should be 
selected which are harmonious with the illus- 
tration on the front cover. Illustrations may not 
wrap around from the front cover onto this area. 


Spines 


The spine must carry the white area, stripes 
and the color area from the front cover. It will 
also show the community name, area code, 
date, and the BS Number as designated in the 
BS Directory Price List. Where space permits, 
the trademark—bell symbol and company 
logotype—should appear on the spine. With 
limited space, show the bell symbol only. 


Yellow Pages symbol 

When a telephone directory includes White 
and Yellow Pages, the Yellow Pages symbol 
should be shown on the front cover in the 
lower right or left corner of the illustration. 
Do not place the Yellow Pages symbol in the 
white area occupied by the trademark. 
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Mandatory copy 


The front cover of a directory must show the 
area, area code, year, or month and year of 
issue, and company trademark. 


Alignment 


On standard 9” x 11” directory covers all 
typography — community name, logotype (not 
symbol), etc.—is aligned 3-3/8” from the right 
trim margin. On books of other dimensions 
this typography should be aligned 3/8 of the 
width of the cover from the right. 


Typography 

Community names are set in Helvetica 
Medium, caps and lower case. When ordering 
typography specify ... “tight word and letter- 
spacing." Multiple names should be separated 
by a bullet no heavier than the weight of the 
stroke of the type size used for names. 
Descriptions (such as “White Pages,” etc.), 
area codes, and issue dates are set in Hel- 
vetica Regular, caps and lower case, tightly 
word and letter-spaced. The size selected 
should be approximately one-half the height of 
the community name. 


Stripes 


The stripes must be centered in the white 
area. They should be exactly 5/8” in total 
height. Always use the blue and ochre stripes 
the same width. The white space between 
them is one-half the width of a color stripe, or 
1/8” wide. The stripes are always horizontal — 
never vertical. The blue stripe always appears 
on top. Printers must use the available Pan- 
tone color swatches for color matching. These 
swatches may be obtained from your com- 
pany graphics coordinator. 


Company trademark 

The white area below the stripes on the front 
cover is reserved for the trademark. No other 
element should be placed in this area. The 
horizontal trademark is used for all companies. 
The logotype is aligned with the typography 
appearing above the stripes. The symbol will 
project beyond this point. However, do not 
alter the position of the symbol relative to the 
logotype from that provided on your trademark 
reproduction sheets. 


Illustrations 

Square-finished photographs are preferred. 
However, art of any kind may be used, so long 
as it fills the designated area. If the art to 

be used cannot be cropped to fit the space 
designated, see Example C, page 4. A color 
panel may be used if no illustrative material 

is desired. In these cases, the color should 
be the same as the color code on the spine. 


White Pages 


The new directory cover format, utilizing 
stripes, allows for variations in the illustration 
shape and space as shown below. These have 
been devised to permit the use of illustrative 
material which does not precisely conform to 
the shape described on the preceding pages. 


Example A 
This is the preferred format. A square-finished 


photograph completely fills the allotted illustration 


area on the front cover, bleeding right and 
bottom. 


Example B 


This format is permitted when the illustration 
selected may not be cropped to the shape of 
the preferred illustration space. The illustration 
may bleed on the right trim and bottom, with 
the spine color wrapping around to fill the 
balance of the space on the left of the illustra- 
tion. However, the illustration must touch the 
top, bottom and right edges of the working 
area—no color on top or bottom. 


Example C 

The illustration may be free-form. But if so, it 
must not be higher than the line established 

for the top of the square-finished art. Also, it 
may not bleed on any side. 
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Example D 

Illustrative material on the back cover should 
be confined to the same area as the front 
cover. When necessary, a small copy block 
may be used in the lower half of the white 
space — below the stripes. Nothing should 
appear in the top half of the white space. 


Example E 

If the back cover illustration cannot be con- 
fined to the space described in Example D, the 
stripes and color code must stop at the back 
edge of the spine. 


Example F 


All copy should read correctly when the book 
is lying on its side. In this position the com- 
pany trademark—Bell Blue symbol, black 
logotype — should appear to the left of the 
stripes. The community names and date— 
month/year—should appear in the color area. 
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Copy that is overprinted on a pre-printed 
directory cover should be in black on light 
colors. Where a full press run is used for a 
major city directory, copy may be reversed out 
of dark colors. When applicable, the Yellow 
Pages symbol or legend should be centered at 
the extreme right (with book lying flat). The 

BS Price List number should also be placed at 
the extreme right. 


Yellow Pages 


The Yellow Pages format is almost identical to 
that of the White Pages. The basic difference 
is the use of yellow-ochre as the overall color 
code on the spine, back cover and across 

the top. 


It is particularly important that the yellow areas 
and the yellow stripe be printed in Bell System 
yellow-ochre. Printers must use the available 
Pantone color chips for visually matching this 
color. These may be obtained from your com- 
pany graphics coordinator. 


Back cover 

The yellow-ochre, white space and stripes 
are carried across the back cover from the 
spine. To separate the yellow-ochre in the 
bottom three-fifths from the yellow-ochre 
stripe, there is a white line half the width of 
the white space between the blue and yellow- 
ochre stripes. 


Company advertising — but not paid advertis- 
ing — may be substituted for the yellow-ochre 
area at the bottom. Such advertising should 
be restricted to this area. When this is not 
feasible, follow the variation guidelines 
described on page 8. 


Spine 

At the top, the spine continues the yellow- 
ochre band, the white space and the stripes 
from the front cover. As with the back cover, 
there is a white line separating the yellow- 
ochre color code from the yellow-ochre stripe. 
As demonstrated here, the company trade- 
mark is overprinted in black in the top yellow- 
ochre band while the community name, area 
code, date, and BS Price List number is 
printed black over the yellow-ochre at the 
bottom. The illustration on the front cover does 
not wrap around. All copy should read cor- 
rectly when the book is lying on its side. 


Color code area 


Only the Bell System yellow-ochre is used in 
the color code area for Yellow Pages. 
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Mandatory copy 

As with White Pages, the front cover must 
show the area, area code, year, or month and 
year of issue and company trademark. 


Alignment 

All typography is aligned the same as for 
White Pages—three-eighths of the width of 
the cover from the right. 


Typography 
The same instructions apply as for White 
Pages on page 3. 


Stripes 


Stripes on the Yellow Pages cover are the 
same size as on the White Pages cover. But 
they are positioned differently — dividing the 
book at the illustration and color code. How- 
ever, separating the yellow-ochre stripe from 
the illustration or color code is a white line 
1/16” wide— one-half the width of the white 
space between the stripes. As on the White 
Pages cover, the blue stripe is on top. 


Company trademark 

On the Yellow Pages cover, the white area 
above the stripes is reserved for the trade- 
mark. As with White Pages, the horizontal 
trademark is used for all companies. The 
logotype is aligned with the typography in the 
yellow-ochre area above. This makes the 
symbol project to the left of the point of align- 
ment. In this arrangement be sure not to 

alter the relationship between symbol and 
logotype from that on your trademark repro- 
duction sheets. 


Illustrations 
The same guidelines apply as for the White 
Pages on page 4. 


Yellow Pages 


The new cover format for Yellow Pages, like 
White Pages, allows for variations in the space 
needed for the front cover illustrations or 
back cover advertisements. Shown below are 
examples of these variations. The guidelines 
shown on pages 4 and 5 for White Pages will 
apply to Yellow Pages in similar situations. 
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